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«MapkeTnHr» 0ils1im Oepy 6aFaapiaaMachl 00MbIHIIA CTY/ICHTTEPAIH FHUIBIMU-3ePTTEY
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Kypmerri crynenrrep!

XanpIKapajdblK  KONIKTIK-TYMaHUTapIblK  yHUBepcuTeTiHiH  «bu3Hec — koHe  Oackapy»
kadenpacol Kpipreizctan XanbplKapaiblK YHHBEPCUTETIMEH OipIieciml, MIETENIK jKOHE OTaHABIK KOFapbl
OKY OpPBIHJAPBIHBIH CTYAEHTTEPIH CTYICHTTEPIiH FBUIBIMU-3€PTTEY JKYMBICTAPBIHBIH XaJIBIKAPAIIBIK
OaifkaybIHa KaThICyFa IIAKbIPAIbI.

Baiikay TakbIpbIObI

«/lepexTep IKOHOMMKACHI JKaFiaibIHIA MAapPKeTHHITIK cTpaTerusijiap/abiH
TpaHchopManusAchl: OU3HECTIH 0dceKe/iK APTHIKWBUIBIKTAPHIH KaMTAMAaChI3 eTYy/Aeri KacaHabl
HHTEJUIEKTTIH PoJii»

Baiikayapin Makcatbl - CTyICHTTEpIiH FBUIBIMH-3€pTT€Y OCJICEHAUNITIH BIHTAIAHABIPY,
MapKETHUHITIK KOMMYHHUKALUAJIAP CajachlHIAAFbl KPEaTHBTI >KOHE AHAIMTUKAIBIK OWIAyJbl aMBITY,
COHJIaii-aK >KOFapbl 0ocekem HUQPIBIK opTaga OpeH[ KYHABUIBIFBIH KAJBIITACTHIPY JKOHE LITrepiieTy
OOMBIHIIIA THHOBALIUSIIBIK >K00amap/ sl KOJaay.

baiikayra XaibIKapaiblK aKaJeMHUSUIBIK KaybIMIACTBHIKTBIH OKUIIEepl MaKbIpbUIaabl: « MapKeTHH
O1im Gepy Oarmapiamackl OoiibiHIIA O1TiM aNaThIH OaKanaBpUaTThIH 2—4 KypcC CTYIEHTTEPI.

FrutbiMu-3epTTey JKYMBICBI KEKE HEMece XaJbIKapallblK FBUIBIMH TON KypaMblHIa (2 amamra
NeiliH) FRUTBIMU KETEKIIHIH KETSKIIIIMIMEH OPbIHAATYBl MYMKIH.

baiikay xanpIKapasblK KalIBIKTBIKTaH OTKI3UIETIH FHUIBIMUA (GOpyM MapTebecine me, Oyl oJIeMHiH
Ke3 KEJIFeH HYKTECIHEeH KaThbICyFa MYMKIHJIIK Oepe/i.

Kymblic Tisigepi: Kazak Tiji, KBIPFBI3 Tii, OPBIC TiJIi, aFBUIIIBIH TITi

OTKki3y dopmaThl: KAIIBIKTHIKTaH (OHJIANHH T1aT(hopMa apKbLIbI).

Baiikay ke3enjepi

I ke3eH — FBUTBIMU-3€PTTEY )KYMBICHIH 931pJiey JKOHE JalbIHAaY .

I xezeH — KyKaTTapabl XalbIKApPAJbIK YHBIMAACTHIPY KOMHUTETIHE YCHIHY JKOHE capanTaMaliblK
KOMUCCHSIHBIH ’KYMBICHI.

KymbicTapasl Kadbuigay mep3imi: 2026 sxputesl 20 coyipre aeiiin (Koca anFaHaa).

Ocpl 6111iM Gepy Oarmapiamachl OOIBIHIIIA HETI3T1 OaFbITTAp:

-Digital-mapkeTunr skoHe SMM: oneyMeTTIK JKeNJIepe UIrepiieTy CTpaTervsuiapbl SKOHE
uHIIOEHCEPICPMEH KYMBIC.

- MapkeTHHTITIK aHanuTUKa koHe Big Data: ayIuTOpHSIHBI CETMEHTTEY KOHE CYPaHBICTHI OoinKay
yuin Python sxone SQL komnnany.

- BpenauHr KOHE HEHPOMApKETHHI: BH3YAIJIBIK HWICHTH(PHUKAIMUAHBI KAJIBIITACTHIPY KOHE
TYTBIHYIIBUIAP/IBIH CaHAaH THIC PEaKLUATIAPbIH 3EPTTEY.

- DnexTpoHABIK KomMMeprusigarsl MapkeTuHr (E-commerce): MapkermieicTepae caTbUIbIM
BOPOHKACBIH KOHE TYThIHYIIbI 5k0JIbIH (Customer Journey) oHTalIaHabIpY.

- XKacpin MapkeTuHT koHe deyMeTTik xayankepmiiaik (ESG): TypakTel qamy KYHABUIBIKTApPbIHBIH
OpeH/IKe JeTeH alalIbIKKa dcepi.

- Hudpnsik opranarsl Event-mapketunr xone PR: penmyTtanusael 6ackapy >KoHE BUPYCTHIK KOHTCHT
KYpYy.



-Baiikayra KaThICy YIIIiH Keleci KyKaTTapbl YChIHY KaKeT:

- Karbicyra etiHiM (1-KochIMIIIa)

- FouipIMu JKeTeKIIiHIH KOJIbl KOUBIIFAH MiKipi (2-KOChIMIIIA)

- DNEeKTPOHBIK (POPMATTAFbI FHUTBIMH KYMBIC

- Kapim: Times New Roman

- emremi: 12 pt

- JKOJIapaJIblK MHTEpBaI: 1

- kesiemi: 30 OeTTeH acnaysbl THIC

- XKoba npezenranusicel (Microsoft PowerPoint)

Bapabik sxyMbICTap miiaruaTka MiHACTTI Typie TeKCepiuIei.
MorinniH 6ipereiiniri keminne 70% GomybI THIC.

XKenimnaznap 6akanaBpuatr CTyJECHTTEp] apachIH/Ia aHBIKTAIAIbI.

Y311iK )KyMBICTap:

I nopesxeni nuriom

IT nopexeni quruioM

III nopesxeni quriom

apKBLIBI MapAIaTTAIA bl JKOHE JKapHsUIayFa YCHIHBLUTYBl MYMKIH.

YiisimaacTeipy komuteti: OpaspimberoBa A.JK.; Ka6suibaesa JI.C.; A6nanoBa-Mycnumosa 3.T.,
A.T. MburThikOaeBa.

YiibIMaacToIpy KOMUTeTiHiH Oailianbic aknapatbl: 050063 Kazakcran Pecniybnukacel, AnMaTsl
Kaiacel, JXKericy-1 bikiram aynansl, 32a, Ne2 kopmyc, «busHec xone 6ackapy» kadenpacser, 510 kabuner

E-mail: marketing-bakalavr@mtgu.edu.kz

Xat TakpIpbIobl: «<HUPC 2026 6aiikayst — bbb mmdpbn

«MapxkeTnHr» 0ijimM 0epy 0armapiaamachl 00MBIHIIA KAYANThl KOOPAUHATOP (0akasaBpuar)

N30ymnaera [N'ynedaiipy3a MyxiynoBHa

o Teaepon / WhatsApp +7 747 726 20 08

¥YilbIMIACTBIPY KOMHUTETI Ci3Aepre Ta0bICTHI FBIIBIMH 3epTTEYJIep MEH KOFapbl FHLIBIMHA
JKeTicTiKkTep Tinewai!



AKkadeMuyecKull KOHCOPUUYM

MTGU MEXXTIVHAPOJOHBINU
VHUBEPCHTET
UNIVERSITY KBIPTBI3CTAHA

EPEXE
«/lepexkTep IKOHOMHKACHI JKAFAANBIHIA MAPKETHHITIK CTpaTerusjiapabl TpancopManusJiay:
OM3HecTiH 0dceKeNecTiK AaPThIKIIBUIBIKTAPBIH KAMTAMACHI3 eTy/1eri :KacaH/bl HHTEJVIEKTTIH PoJIi»
TaKbIPBIOBIHIAFbI XAJIBIKAPAJIBIK FHIJIBIMH-3€PTTEY KYMBICTAPBI 0aliKaybl TypaJibl

1. 2KAJIIIBI EPEXEJIEP

1.1 Ocwsl Epexe «JlepekTep 5SKOHOMHUKACHI JKarlaiblHAa MApKETUHITIK CTpaTerHsuIap/Ibl
TpaHncopmarusiay: OHU3HECTIH O9CEKENeCTIK apTHIKIIBUIBIKTAPbIH KaMTaMmachl3 eTyJeri >KacaHbl
MHTEJUICKTTIH peJi» TaKbIphIObl OOWBIHINA XaJbIKAPAJIBIK FHUIBIMU-3EPTTEY JKYMBICTAphl OalKayblH
YHBIMJIACTBIPY XKOHE OTKI3Y TOPTiOiH allKbIHIaNIbI.

1.2 Baiikayapl eTKizy TopTiOi Keiprei3cTan XanbIKapaiblK YHUBEPCUTETI, XaJIbIKapaibIK KOJIKTiK-
TYMaHUTapIbIK YHUBEpCUTETIHIH «bu3Hec xoHe 6ackapy» kadeapachl 60bIn TaObUIATBIH ¥ UBIMIACTHIPY
KOMUTETIMEH OCJITIICHE Tl )KOHE PETTEICII.

1.3 baiikaynel onmicTeMeniK, YHBIMIACTHIPYIIBUIBIK JKOHE aKHNapaTThIK KaMTaMachl3 eTy/i
¥ipIMIacTBIPy KOMUTETIHIH KYMBIC TOOBI )KY3€re achIpaJibl.

2. BAUKAYJIbIH ITOHI, MAKCATHI )KOHE MIHJIETTEPI

2.1 baiikayaplH MMOHI — CTYACHTTEPAiH FHUIBIMU-3EPTTEY XYMBICHL. JKYMBIC Timepi: Ka3ak Tifi,
KBIPFBI3 T1JI1, OPBIC T, aFBUIIIBIH TLJII.

2.2 baiikayaplH MaKcaThl — CTYICHTTEPAIH FBUIBIMH-3€PTTCY OCJICEHIUIrH BIHTATAHIBIPY,
MapKETUHITIK KOMMYHUKALIUATIAp cajJachlHa KPEaTUBTI KOHE aHAIUTUKAIIBIK OMIAy bl 1aMbITY, COHJIAM-
aK JKorapel Oocekeni HUGPIBIK OpTaga OpeHA KYHABUIBIFBIH KYpY JXOHE inrepiieryre OarbITTajFaH
MHHOBAIMSIIBIK YK0OaIapabl KOJaay.

2.3 bailikayaplH MaKcaThl TOMEHJIETT MiHJETTepre KOJ )KEeTKI3y Il Ko3IeH i:

- KonpaHOanbpl OW3HEC MIHAETTEpIH MIeNly YIIiH UUGPIbIK MapkeTHHT KypangapbiH (SEO,
TapreTHHT, KOHTEHT-TaJ1ay) MEHIepY;

- YKapHaMaJIbIK HayKaHAapAbIH THIMILIINH Oaranay YIIiH AHAIMTUKAJIBIK
iatdopmanapmen (Google Analytics, Aanexc.Merpuka, Power BI) skymbIc icTey naFrapu1apblH 1aMBITY;

- eHIMiepAl IMKI JKOHE  XalblKapajblK  HapbIKTapAa  MO3UIUSUIAYABIH  aBTOPJIBIK
TYKBIPBIMAaMaIapbiH anpoOarysiay;

- Kanmnbl TUGPIaHABIPY JKaFIalbIHIa MAPKETUHITIH ATHKAIBIK aCMEKTUIEPIH >KOHE TYTHIHYIIbLIAP
JEPeKTepiH KOpFay MIceNelNiepi 3epeliey;

- WMHBECTOpJap MEH TalChIphic OepyuIijiep aigblHa MAapKETUHITIK CTpaTerusapibl TaObICTHI
KOpFay YIIiH MPe3eHTAIHsI )Kacay KoHEe CTOPUTEIUIMHT JaFAbUIAPBIH KAJBIITACTHIPY.

3. BAMKAYFA KATBICYLIBLIAP

3.1 Baiikayra «Mapketunr» OimiMm Oepy Oarmapiamachl OoWbIHIIA OUTiM amatelH 2—4 Kypc
CTYJEHTTEp1 KaThbica anajpbl.

3.2 CryneHTTEp FBUIBIMU-3EPTTEY JKYMBICBIH 2 aJaMfa JEeHiHI KOMaHAa KypaMbIHIAa >KETEKIIi
npouiIbaiK KadeapaHblH aFa OKBITYIIBICH, TOIEHTI HeMece MPO(eCcCOPBIHBIH FRUTBIME KETCKIIUTITIMEH
NalbIHAAUbI.

3.3 YmMiTKepaepi YChIHY TOpTiOiH KOFaphl OKY OpBIHAAPHI AepOec Oenrineii.

4. BAUKAY bl YUBIMIACTBIPY )KOHE OTKI3Y TOPTIBI

4.1 Feutbimu Gaiikay >KbUT CaiibiH (KBUTBIHA Oip peT) OTKi3LIe .



4.2 Baiikay KalIbIKTBIKTaH €Ki Ke3eHIe OTKi31Ie i

I ke3eH — FBUIBIMU-3€PTTEY JKYMBICHIH d3ipJiey JKoHE JaibIHIay;

I ke3eH — KOHKypC KYXKATTapblH YHUBIMAACTBIPY KOMHUTETIHE YCBIHY JKOHE KOHKYPCTBIK
KOMUCCHSTHBIH KYMBICHI
(mep3imi: 2026 xbuirsl 20 coyipre aeiin (Koca anFaHaa)).

4.3 JKeniMnazgapapl aHBIKTaYIbIH OOBEKTUBTLIITIH KAMTaMAaChI3 €Ty YIIiH YHBIMIACTHIPY KOMHUTETI
npoduiabaiKk KadeapaHblH >KETEKIl OKBITYIIbUIAphl KaTapblHAH Kas3blaap aikachlH Kypanabl. Kaszeuiap
aJIKachl xo0anap el Oaraay KpUTEpHUilsIepiH OalIbIK-PEHTHHITIK KYWe HeTi3iHe 93ipieni.

4.4 KatpicymiblFa KOHKYpPC KyKaTTaMachlH KaObUIJayJaH KeJecl >karnaiiapia 06ac TapThbUTyI
MYMKIH:

- KYoKaTTapAblH Kell YChIHBUTYHI,

- KOHKYPC KY’KaTTaMacChIHBIH Ma3MYHBI MEH PACIMJIENTy TalanTapblHa COMKEC KeIMeyi;

- IJardat oKyHeciHae TeKCepy HOTKECIHAE aKaJeMUsUIbIK aJalfbIKThIH Oy3bUTybl JKOHE
MOTiHIeT1 Oipereiik neHreiinia 70%-1aH ToMeH O0TyHI;

- KaTBICYIIBIHBIH THICTI JKOFapbl OKY OpHBIHBIH 2—4 KypC CTYAEHTI EKEHIIrH pacTalThIH
aHBIKTaMaHbIH 0OJIMAYHI.

5. KOPBITBIHABIJIAPABI LIIBIFAPY

5.1 Baiikay HoTIOKENnepi OOMbBIHINA Kelleci OpbIHaap OenriieHe i

I opwiH — 6ip KOMaH 4,

II opbIH — ymI KOMaH[1a;

IIT opbiH — TOPT KOMaHAA.

5.2 Kareicymsiapra ceptudukarTap Oepineni. Y3miK JKYMBICTAp KapUsIaHbIMFAa JKOHE KEHIHTI
FBUIBIMU 1C-IlIapallapFa KaThICyFa YChIHBUTYBl MYMKIH.

5.3 JKenimMmazmap MeH HOMHHAUUS Herepiepi  XalbIKapajblK  KOTIKTIK-TyMaHUTApIIBIK
YHUBEPCUTETIHIH PEeKTOpBI KON KOiFaH AUIIOMIaPMEH KOHE TpaMoTalapMeH MaparaTTaiabl.

6. KOHKYPC KY/ KATTAMACBIH YCBIHY TOPTIBI

6.1 ¥ipIMaacThIpy KOMUTETIHE TOMEHIET1 KY)KATTap YChIHBLIA/IbI:

- baiikayra KaTbIcyFa oTiHIM (1-KOChIMIIIA);

- )KEKe KyoIK/acnopT KeIlipMeci;

- Op KaTBICYIIBIHBIH OKY OpPHBIHAH aHBIKTaMa;

- FBUIBIMH KETEKIIIHIH MKIpi (KOJITaHOACh! MIiHAETTI) (2-KOCBIMIIIA);

- TAJIANITApFa COMKEC PACIMIENTeH KOMAaHJaHbIH FBIIBIMHU JKYMBICHI (JIEKTPOHABIK HYCKA/a);

- FBUIBIMH JKYMBICTBIH Microsoft PowerPoint OarmapimamMacbiHza 93ipJIGHT€H KOMITBIOTEPIIIK
IIPE3CHTAIHSCHI.

6.2 FputeiMu x00aHBIH TaKbIPHIObI Oalikay OaFbITTapblHA COMKEC OOITYBI THIC.

6.3 FrutbiMu ’k00aHBI paciMey TalalTaphl:

- kapin — Times New Roman;

- KOJIapaJIblK UHTEpBaI — 1;

- Kapin enmemi — 12 pt;

- JKUEKTEP: JKOFAPFBI — 2 CM, TOMEHT1 — 2 CM, COJI J)KaK — 3 CM, OH KaK — | cM;

- ab3arr merigici — 1,25 cM;

- mapak opmatsl — A4.

XKymeic kememi 30 GeTTeH acnayra THIC (KOCBIMIIAIAP/IbI €CETITEMETEHIE).

@aiin ataysl: Teri Atel F3XK

6.4 FpuibIMU AKYMBICTBIH KYPbUIBIMBI

FoutbiMu sxymMbIcTa TOMEHET1 O0iMaep KaMThLTYbI THIC:



- tutynaeik 6er (JKOO artaysl, o00a ataybl, OpbIHAAYIIBLIIAP, FRUIBIMH JKETEKII, Kaja, Kbi1) (3-
KOCBIMIIIA),

- Ma3MYHBI,

- YUI TUIZET1 aHHOTAIMs (TaKbIPBIITHIH ©3€KTLUIIr; 3epTTey 00BEKTiCl MEH IoHI; MaKcaTTapbl MEH
MIHICTTEP1; 9/IiCTep; HETI3T1 HOTIKEIIEP — FHUTBIMH JKOHE MPAKTUKAIIBIK JKaHAJIBIK);

- Kipicne;

- Heri3ri OeimMep;

- KOPBITBIH/IBI;

- maiJaNaHbUTFaH 9eOueTTep Ti3iMi;

- KOCBIMIIIA.

6.5 Kyxkarrapasl yeeiHy mMekermxkaiibl: 050063, Kaszakcran PecnyOmmkacer, AnmMatsr K., JKericy-1
BIKIIaM aynaaHbl, 32a, «busnec xxoHe 6ackapy» kadeapacsl, Ne2 kopmyc, 5-kabar, 510-kabuner.

E-mail: marketing-bakalavr@mtgu.edu.kz (xat TaxpipsiOsr: «F3XK Gaiikayst 2026 BBb mmdpe»)

baiinansic Tenedons: M30ymnaesa .M. (WhatsApp) +7 747 726 20 08



mailto:marketing-bakalavr@mtgu.edu.kz

Koceivma 1 (MisgerTi)
Baiikayra KaTbICyFa ©TiHIM HBICAHBI

OTIHIM
«JlepeKkTep YKOHOMHKACHI JKaFIalbIHIA MAPKETHHITIK CTPaTerusiJiapAbIiH TPaHchoOpMaNUsIChI:
OM3HeCTiH 0dceKeliK apThIKIIbLIBIKTAPbIH KAMTAMACHI3 eTY/Aeri JKacaHAbl HHTEJUIEKTTIiH PoJib)
TaKbIPBIOBIHIAFbI XAJIBIKAPAJIBIK FHLILIMH-3€PTTEY KYMBICTAPbI 0aliKaybIHA KATHICYFa

Men (bi3), Temenne Kon Korwombl(-y1ap), «JlepekTep SKOHOMHKACHI JKaFJdalblHIa MapKETHHITIK
CTpaTervsuIapablH TpaHCc(HOpMAHICH: OU3HECTIH O0JCEKENK apTHIKIIBUIBIKTAPBIH KaMTaMachl3 €TYJIETi
JKacaHJbl MHTEIUICKTTIH POJi» TaKbIPHIOBIHIAFBI XaIBIKAPAIBIK FHUIBIMH-3EPTTEY KYMBICTAPhl OailiKaysbl
Typaisl EpexxemMen TaHbICHIT, MeHI (013/11) OalikayFa KaThICyFa )KiOepyiHi3/Ii CypaltMbIH (CYpaiiMbI3).

O3iM (e31M13) TypaJsbl TOMeHAeriHI XxabapiaiMbIH (xabapiaiMbI3):
1 FuuIbIMM KYMBICTBIH aTaybl

2 [En

3

DKyMbIc aBTOpBI Typasibl MOTIMETTEp (TEri, aThl, SKECIHIH aThl)

ABTOp OLTIM aJaThIH OKY OPHBIHBIH aTaybl

[

binrim Oepy OarmapiaMachkl / MaMaHIBIFbI, Kype

6 |ABTOpABIH GaitnaHkIC TenedOHbI

Eeep evinbimu oicymvic  OipHewe asmopaapmer opwlHoancd, 3—0)
mapmakmap  6oubiHwa backa aemopirap mypaivl  MaaiMemmep
Kocvimula kepcemineoi

7 . ) . ..
FBITBIME JKETEKII Typaibl MOJIIMETTEp (TET1, aThl, SKECIHIH aThl)
] . o
FeUTBIMU TOpeKeci MEH aTarbl (OOJIFaH XKaFIaiaa), Jlaya3bIMbl
9

>K¥MI>ICTI)IH CHUIIATTaMaChbl — )KYMBICTBIH KoJeMi

10 KoceiMimanap canbl

11 Cyperrep cansl

12 Kecrenep cansl

13 |[Maitnanansinrad one6ueTTep CaHbl

14 Beprreynain cunaTramachl — 3epTTEYIiH MaKCAThI

15 Beprrey amicrepi

16 |Karsicymbinbig 6aitnansic aknapats (T.A.O.)
17 Tenepon
13 [E-mail

19 |Orinimai TonTeipran KyHi




Kockimma 2 (MiHaerTi)

FouibivMu skeTekinin mikipi

MHIKIP
(cTyAeHTTIH (TepaiH) aThI-’KOHI)
OPBIHJAFaH
« »
(KYMBIC TAKBIPBIObI)

(Tonm HeMipi) TOOBLIHBIH,
(0istim Oepy OarpapjiaMachIHbIH M (QPBbI, aTaybl)
0istim Oepy OarnapJiamMachl CTyAeHT(Tep)iHiH FHIJIBIMHU JKYMbICHIHA

MoTiH... MOTIH... MATIH...

FLIILIMY KeTeKIi:
(aTbI-K0HI)



Koceimmia 3 (MiHaeTTI)
FbutbIMH KYMBICTBIH THTYJIIBIK TAPAFBIHBIH HBICAHBI

Kazakcran pecny0JuKachl FbLIBIM KJHE KOFapbl 0iJ1iM MUHUCTPJIITI
XaJabIKapaJbIK KOJIKTIK-TYMAHUTAPJIbIK YHUBEPCUTETI
«busnec xoHe dackapy» kadenpacsol
Binim Oepy 0arnapJsiamacel:

(uu@psl, aTaysl)

I'bIJIBIMU XX¥MBIC

« »
JKYMBICTBIH aTaybl

ABTOpnap:
(Terti, aThI-)KOHI, oM oepy
Oarapiamacsl)
(Terti, aThI-)KOHI, oM oepy
Oarapiamacsl)

Hayunslii pyxoBoauTesns
(Terti, aTBI-)KOHI, oM oepy
Oarapiamacsl)

Anmatel 2026
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AkademuuecKuti KOHCOPUUYM

MTGU T MEXYHAPOZIHBIM
RN VHHUBEPCHUTET
UNIVERSITY (. KBIPTBI3CTAHA

L
BU3HECKOHE BACKAPY

MEXJIYHAPOJHBIA TPAHCIIOPTHO-T'YMAHUTAPHBI YHUBEPCUTET
Kageapa «busHec u ynpasJjieHue»

NHOOPMALIMOHHOE ITMCBMO
O IIPOBEJJEHNN KOHKYPCA HAYYHO-UCCIIENOBATEJIbCKUX PABOT CTYAEHTOB
(HUPC) ITO OBPA30OBATEJIbHOU [TPOIT'PAMME «MAPKETHHI »

YBaxkaeMmble CTy1eHTbI!

Kadenpa «buznec u ynpasinenue» MexIyHapoJHOTO TPAHCIIOPTHO-TYMAHUTAPHOIO YHUBEPCUTETA
COBMECTHO ¢ MeXIyHapOAHBIM YHUBIBEpPCUTETOM KBIprbl3cTaHa MpUIIIALIAET CTYACHTOB 3apyOeKHBIX U
OTEUECTBEHHBIX BY30B NPHUHATH y4dacTue B MEXIyHapOJHOM KOHKYpPCE HAy4YHO-HMCCIIEAOBATEIIbCKUX
pabor.

Tema konkypca: «Tparcdopmarisi MApKETUHTOBBIX CTPATETHH B YCIOBHUSIX SKOHOMHKH JIaHHBIX:
POJIb UICKYCCTBEHHOT'O MHTEIUIEKTa B 00eCIIeYeHUN KOHKYPEHTHBIX MPEUMYIIECTB OU3HECaY.

Leap KOHKYypca: CTUMYJIMPOBAHUE HAYYHO-UCCIIEI0BATEILCKON aKTUBHOCTHU CTY/IEHTOB, Pa3BUTHE
KPEaTUBHOTO U AHAJIMTUYECKOTO MBIIUICHUS B O0JACTH MapKETHHTOBBIX KOMMYHHKAIIMM, a TaKxke
MOJJIEP’KKa HWHHOBALIMOHHBIX TIPOEKTOB 110 CO3JaHUI0 M MPOJABHKEHHUIO IIEHHOCTH OpEHIOB B
BBICOKOKOHKYPEHTHOI LIU(poBOii cperie.

Y4acTHUKHU KOHKYpca

K ydactuto mpuriamaroTcs mpeicTaBUuTeI MeXIyHapOIHOTO aKaJeMUIECKOro COO0IIecTRa:

- Ctynentsl 6akanaBpuata (2—4 kypcsr), ooyuatomuecs Ol «MapkeTrHr.

HccnenoBatenbckass paboTa MOMET BBIMOJIHATHCS KaK WHIUBUAYalbHO, TaK WU B COCTaBe
MEXIYHAPOAHBIX KoJutaboparuii (KOMaHabl [0 2-X UeJOBEK) TMOJ PYKOBOACTBOM HAy4YHOIO
PYKOBOJUTEIIS.

dopmaT U CPOKH NPOBeAEHUS

Konkypc umeer craTyc MeXAyHapOJHOTO IUCTAHIIMOHHOTO (opyMa, YTO MO3BOJSET y4aCTBOBATH
UCCIIEIOBATENSAM M3 JIF000H TOUKH MUpa 06e3 He0OXO0AUMOCTH JINYHOTO MPUCYTCTBHUSI.

Padouue sa3bikn: Kazaxckuil, KbIpreI3ckuii, pycckuit, anrnuiickuii (English).

dopmat npoBeneHus: /ucraHMOHHBIN (OHIAHH-TUIaTPOpMA).

JTanbl KOHKypca:

I 3Tan: PazpaboTka u MOAroTOBKA HAYYHO-UCCIICIOBATEILCKON paOOTHI.

II 3ranm: IlpenocraBieHue AOKYMEHTALMM B MEXKIYHAPOAHBIM OPraHU3alMOHHBII KOMUTET U
paboTta dKCEepPTHOW KOMUCCHH.

Cpoxk caaum pador: 10 20 anpens 2026 rojia BKIIOUYUTEIBHO.

OcHOBHBIE HATIPABJICeHUA KOHKYpca 1 naHHoi OII:

- Digital-mapketunr u SMM: crpaTerud NpOJABIKEHUS B COLMAIBHBIX Meaua W pabora ¢
UHQIIIOCHCEPaMH.

- MapkerunroBas ananutuka u Big Data: ucnonb3oBanue Python m SQL nmns cermentanmu
ayIUTOPUU U TIPOTHO3UPOBAHUS CIIPOCA.

- bpeHauHr M HEMPOMApPKETHUHI: CO3[JaHUE BHU3yaJIbHOW MJIEHTUYHOCTH U UCCIEIOBAHHE
M0JICO3HATENIbHBIX PEaKINil MOTpeOuTeNeH.

- Mapketunr B anekTpoHHoW kommepiuu (E-commerce): onTtumuzaiys BOPOHKH NPOAXK H
noJsib3oBarenbekoro mytd (Customer Journey) Ha MapkeTIieiicax.

- 3eneHbIi MapKETUHI M coluajibHas OTBETCTBEHHOCTh (ESG): kak IEHHOCTH YCTOHYHMBOIO
pPa3BUTHS BIUSIOT Ha JOSIIBHOCTH K OpeHy.

- Event-mapketunr u PR B nm¢poBoii cpene: ympaBieHue pemyTanueld W CO3/J1aHUe BHPAIBLHOTO
KOHTEHTA.



TpeodoBanusi k 0popMIIeHUIO U TIOAAaYe PadoT

Jlyis ygacTust HEOOXOAMMO TIPEIOCTABUTD CIICIYIONIMI IMaKeT JOKYMEHTOB:

1. 3asBka Ha yuyactue (IIpunoxxenue 1).

2. OT13bIB HAy4yHOTO pyKoBoauTens ¢ noanuchio (Ilpunoxenue 2).

3. Hayunas pab6orta B snexktponHoMm c¢opmarte (Ipudt Times New Roman, 12 pt, oguHapHbIi
UHTEpBaJ, 00beM He Oonee 30 cTpaHu).

4. TlpezenTamus npoekta (Microsoft PowerPoint).

Baxkno: Bce paboThl poXoasT 00s3aTeIbHYI0 POBEPKY Ha IUTaruaT. Y pOBEHb OPUTHHAIBHOCTH
TEKCTa JOJKEH cOocTaBlATh He MeHee 70%.

IloxBeneHue UTOroB

[ToGemuTenu ompenensOTcs OTACIBHO CpeIu CTYACHTOB OakanaBpuara. Jlydmme paboTsl OyayT
ormeuensl quiuiomami 1, I1 u III crenenu, a Takke peKOMEHI0BaHbI K Iy OJIUKAIIIH.

Opranuzannonsasiii komutet: OpaspimberoBa A.K.; Kabeuibaesa JI.C.; A6nanoBa-Mycnumona 3.T.,
A.T. MburThikOaeBa.

KontaktHas ungopmanus oprkomurtera: 050063 Pecrybnuka Kaszaxcran, r. Anmartbl, MKpH.
Ketsicy-1, n. 32a, kopryc Ne2, kadenpa «busnec u ynpasnenuey, kadunet 510.

OtBerctBeHHbId KoopauHatop mo OIl Mapketunr (OaknaBpuar): M30ymmaeBa ['ynwdaiipysa
MyxmyJoBHa.

Tenedon/WhatsApp: +7/747/ 726 20 08,

E-mail myis oripaBku pabot: marketing-bakalavr@mtgu.edu.kz

(B Teme nuceMa o0s3arensHO ykazath: Kowkype HUPC 2026 - [Lugp OI1])

Opranu3anMoHHbIH KOMHUTET 7KeJIaeT BaM YCIEeX0B H BICOKHX HAYYHBIX JIOCTHKEHMIi!



AkademuuecKuti KOHCOPUUYM

MTGU MEXXIVHAPOOHBIHN
VHHUBEPCHUTET
UNIVERSITY KBIPTBI3CTAHA

MNOJIO’)KEHUE
0 MEKIYHAPOJHOM KOHKYpPCe HAYYHO-MCCJIe/I0BaTeILCKUX PadoT HA TeMy:
«Tpanchopmayua mapxemunzogvix cmpamezuii é yci08UAX IKOHOMUKU OAHHBIX: POlb
UCKYCCIMBEHH020 UHMeEIeKma 6 00ecneueHuUu KOHKYPEeHMHbIX RPEUMYULeCHE OUu3Heca»

1. OBHIME ITOJIOXEHMUSA

1.1 Hacrosmmee Ilonoxenue ompenenseT OOMMH TMOPSAJOK OpraHW3alMd ¥ MPOBEICHUS
MexIyHapoJAHOTO KOHKYpca HAay4HO-HUCCIIEJOBATENbCKUX paborT 1o Teme: «Tpancghopmayus
MAPKemMuH208blX CMpameull 6 YCl08UAX IKOHOMUKU OAHHBIX. PONb UCKYCCHBEHHO20 UHMENIeKMA 6
obecneueHuu KOHKYDEHMHbIX NPEUMyuiecme busHeca;

1.2 Tlopsaok mpoBeneHHsS KOHKYpCa yCTAHaBIMBAETCS M periaMmeHtupyercs OpraHu3allOHHBIM
KoMuTeTOM — Kadenpa «busHec u ympaBieHue» MexayHapoJHBIH TPAHCHOPTHO-TYMaHUTAPHBIN
yHuBepcuTeT; MexayHapoaHbli yHUbIBepcUuTeT KbIpreiscrana

1.3 O6mee MeToauueckoe, OpraHU3allMOHHOE U HH(pOpPMAIMOHHOE obecneueHne KOHKypca,
ocymiectBisiercs: Paboueit rpymnmoit OpraHu3aimoHHOT0 KOMHUTETA.

2. HNOPEJAMET, HUEJIX U 3AJTIAYHU

2.1 IlpenmeToM KOHKYypCa BBICTYIMAeT — HayYHO-UCCIIEOBAaTeNbCKas paboTa cTyneHToB. Paboune
a3bIkH: Ka3axcKui, KbIprbI3CKUM, PYCCKHUI, AaHTJIMUCKUN;

2.2 lenpt0 KOHKypca SBIAETCS CTUMYJIMPOBAHME HAyYHO-HUCCIEAOBATEIbCKON AaKTUBHOCTH
CTYJICHTOB, Pa3BUTHE KPEATUBHOTO U AHAJIUTHUYECKOTO MBIIUICHUS B O0JacTH MAapKETHHTOBBIX
KOMMYHUKaIMi, a TakKe NOJJIEpPKKAa HHHOBAIMOHHBIX IPOEKTOB IO CO3JAaHUI0O U MPOIABUKEHUIO
[IEHHOCTH OPEHIOB B BRICOKOKOHKYPEHTHOH IU(PPOBOIA cpejie;

2.3 Lenp KOHKYypCa, IPEANOoJIaraeT JOCTUKEHUE CIECTYIOIUX 3a/1a4:

- OcBoeHrne WHCTPYMEHTOB IudpoBoro MapkeruHra (SEO, TapreTwHr, KOHTEHT-aHAIHM3) IS
pelleHus MPUKIaTHBIX OU3HEC-3a/1a4;

- Pa3BuTne HaBBIKOB pPaboOTHl ¢ aHanurTmueckumu Tuiarpopmamu (Google Analytics, SAnmekc.
Mertpuka, Power BI) nis onenku 3pheKTHBHOCTH pEKJIAMHBIX KaMITaHHH;

- AnpoOainus aBTOPCKMX KOHIICTIMH TO3WIMOHUPOBAHUS TMPOJYKTOB HAa BHYTPEHHEM H
MEXIYHAPOJAHOM PBIHKAX;

- W3yuenue 3TUYECKMX acCHEKTOB MAapKETHWHTa W 3alIUTHl JAHHBIX IMOTpPEOUTENIed B YCIOBHUSIX
TOTaNBbHOM HU(POBU3AINH;

- @opMHUpOBaHHWE HABBIKOB TIPE3EHTALlMM ¢ CTOPUTEIUIMHTA JUIsl YCHEIIHOW  3allUThI
MapKETUHIOBBIX CTPATErHil epe]] UHBECTOPAMH M 3aKa3UMKaAMH.

3. YYACTHHUKHU KOHKYPCA

3.1 K yyactuio B KOHKypCe JOMYCKAIOTCs CTYJICHTHI BBICIINX YYeOHBIX 3aBEJCHUHN, 00ydaronmecs
1o 00pa3oBaTeNibHOM porpamMme «MapKeTHHT» 2-4 KypCoB;

3.2 CryneHTsl TOTOBST HAyYHO-HUCCIIEJOBATEIbCKYI0 paboTy B  COCTaBe KOMAaHIBI C
YUCICHHOCTBIO 70 2-X UYEJOBEK TOJ PYKOBOJICTBOM CTapilero MpernojaBaTelis, JOLCHTA,
npocdeccopa Beayuieil npodunupyromeit kaheapsr;

3.3 IIpaBo Ha BBIABIKEHHE KaHAUJATYD YCTAaHABIMBACTCS By3aMH CAMOCTOSTEIIBHO.

4. IMOPAIOK OPTAHU3AIIUU U TPOBEJAEHUSA KOHKYPCA

4.1 HayuHblif KOHKYpC IPOBOAMTCS €KEr0AHO (OJJUH Pa3 B Ton);

4.2 KoHKypc NpOBOAUTCS AUCTAaHIIMOHHO B JIBa 3Tala:

—  IepBbIH dTal — pa3paboOTKa, MOArOTOBKA HAYYHO-HCCIIEI0BATENbCKON padoThI;



—  BTOPOM 3Tan — MPEIOCTaBICHUE KOHKYPCHOM JTOKYMEHTAllMM B OPraHU3allMOHHBIN KOMUTET,
paboTa KOHKYpCcHOI Komuccuu (cpoku 110 20 ampens 2026 rojga BKIOYUTETHHO);

4.3 B nemsx MOCTHXKEHUS MaKCUMaJIbHOW OOBEKTHBHOCTH BBIOOpa mobOenuTenell KOHKypca
OPTKOMHUTETOM (POPMUPYETCS KIOpU M3 YMcla BEAYIIMX MperoaaBareneil npoduuupyromeil kadeapsl.
Kropu pazpabaTpiBaeT CHUCTEMY KPUTEPHUEB OIIEHKH IPOCKTOB Ha OCHOBE OaUIbHO- PEUTHHTOBOM
CUCTEMBI;

4.4 YyacTHUKAM KOHKYpCa MOXKET ObITh OTKa3aHO B IIPHUEME KOHKYPCHOM JJOKYMEHTAIIMHU B CIyYae:

—  HECBOEBPEMEHHOTO MPEACTABICHUS TIOKYMEHTOB;

—  HECOOTBETCTBHUSA KOHKYPCHOM JOKYMEHTAIIUU TPEOOBAHUSAM I10 COACPIKAHUIO U 0(OPMIICHHIO;

—  BBISIBJICHHE 3aUMCTBOBAHMM M HApYIICHUHN aKaJleMUUECKOU TOOPOCOBECTHOCTH 0 PE3yIbTaTam
IPOBEPKU B CHUCTEME aHTHIUIaruara (YypoBeHb OPUTMHAIBHOCTH TEKCTa JOJDKEH COCTaBISITh HE MEHee
70%);

— OTCYTCTBHE CIpPaBKH, MOJATBEpKIAIONIEH CTaTyc ydyacTHHKAa Kak CTyJaeHTa 2-4 KypcoB
COOTBETCTBYIOIIETO BBICIIETO Y4eOHOTO 3aBE/ICHHUS.

5. NMOABEJAEHHUE UTOI'OB

5.1 TIlo pe3ynbpTataM KOHKypca OyAyT MOJABEACHBI UTOTH IO CIASAYIOUIUM HAIlPABICHHSIM:

- «l-MecTo» — 0J1HA KOMaH/A;

- «2-MecTO» — TpU KOMaHIbl;

- «3-MecTo» — 4eThIpe KOMAH/Ibl.

5.2 YyacTHHKaM BBIIAIOTCS cepTUGHUKATHI, JIydiiue paboThl MOTYT OBITh PEKOMEHJIOBAaHBI K
MyOJIMKAIIMU ¥ YYACTHUIO B MOCTIEAYIOMMNX HAYYHBIX MEPOIPUSATHUSX;

5.3 Tlobenurenn u oOjamaTeny HOMUHALUK MOJYYalOT AWUIJIOMBI M TPaMOTBl 3a MOJIMHUCHIO
PexTopa MexayHapoaHOTO TPAHCIIOPTHO-T'YMaHUTAPHOTO YHUBEPCUTETA.

6. TOPSJIOK INPEJOCTABJEHUS KOHKYPCHOHM JOKYMEHTALIUA

6.1 B OpraHu3aIMOHHBIN KOMHUTET TMPEIOCTaBISIeTCS. KOHKYpPCHas JIOKyMEHTAIIMs,
OXBaThIBaIOLIasl IEPEUYEHD CIEAYIOUINX JOKYMEHTOB!

- 3asBKa Ha yuyacTue B KoHkypce (IIpunoxenue 1);

- KOIHs yIOCTOBEPEHHs TMYHOCTH/TIACTIOPT.

- cIpaBKa ¢ MecTa y4eObl KaKJO0T0 YUaCTHHKA,

- OT3BIB HAy4YHOTO pPYKOBOAHUTENS (OT3BIB JOJDKEH OBITh IOANUCAaH COOCTBEHHOPYYHO
Hay4yHbIM pykoBoautenem) (IIpunoxenue 2);

- HayyHas paboTa KoMaHAbl, OQOpMIICHHass B COOTBETCTBMM C TpeOOBaHWSIMH Ha
JIEKTPOHHOM HOCHTETIE;

- KOMIBIOTEpHasl TMpE3eHTalUsl HaydyHOW padoTel, OQOpMIICHHAas C HCIOJIb30BAaHHEM
nporpammel Microsoft Power Point.

6.2 Temaruka Hay4yHOIrO IIPOEKTa JOJKHA COOTBETCTBOBATH HAIPABJICHUSM;

6.3 TpeboBanus K 0pOPMIICHHIO HAYYHOTO MTPOEKTA!

- Ipudr texcra Times New Roman;

- MEXCTPOYHBIA HHTEpBAI -1;

- pasmep cumBosa — 12 pt,

- pa3Mepsl MoJIeH: BepxHee — 2 ¢M, HIKHEe — 2 M, JieBoe — 3 cM, ipaBoe — | cMm;

- orcrym ab3ama — 1,25 cm;

- ¢opwmar nucra — A4.

«O06mue TpeOoBaHUS K TEKCTOBBIM JOKyMeHTam». OO0beM paboThl HE NOJKEH mpeBbimath 30
cTpanull (0e3 yuera mpuioKeHui).

Odopmiennsiii daiin gomkeH ObITh oanucan B popmare: Pamunus_Hma_ HHPC

6.4 B HayuHOI paboTe T0JKHBI OBITH OTPAXKEHBI CIEAYIOUINE Pa3Aebl:



TI/ITy.]'IBHHﬁ JIUCT (HaI/IMeHOBaHI/Ie By3d, HAMMCHOBAHHUC IIPOCKTA, HCIIOJIHUTCIIN IIPOCKTA,

HAy4YHBI PYKOBOAUTEND, ropoa, ron) (Ilpunoxenue 3);

COACPIKAHUC,
AHHOTAalMd Ha TPEX A3BIKAX (aKTyaHBHOCTB TCMBI, 00BEKT U npeaMET UCCIICAOBAHUA, LCIN U

3aJa4un HaquOﬁ pa6OTBI; MCTOJbI IMPOBCACHHBIX HCCHGHOB&HHﬁ; OCHOBHBIC DPE3YJIbTAThl HAYYHOI'O
HCCIICAOBAaHUA — HAYYHAd U IMIPAKTUYCCKaA HOBI/I3Ha);

BBEJICHHE;
OCHOBHBIE Pa3/iebl;

3aKJIFOUEHHE;

CIIMCOK HCITI0JIb30BAHHOM JIUTEPaTyphl,
HPUIOKEHHE.

6.4 KonkypcHasi nokyMeHTauus mpeaocrtaBisercs mno aiapecy: 050063, Pecnybnuka Kazaxcraw,
r.Anmatel, MkpH. XKetbicy-1, n. 32a, kadenpa «busHec u ympasieHuey», kopmyc Ne2, 5 stax, kabuHer

510.

E-mail: marketing-bakalavr@mtgu.edu.kz
(trema mucema: Kouxype HUPC 2026 lugp OI1)
KonTaktHble Tenedonsni: 130ynnaesa [.M. (whatsapp) +7/747/ 726 20 08



mailto:marketing-bakalavr@mtgu.edu.kz

[Mpnio:xkenne 1 (06s3aTesIbHOE)
dopma 3aiBKH HA y4acTHe B KOHKYpce

3ASIBKA
HA yYyacTHe B MeKIYHAPOAHOM KOHKYpCe HAY4YHO-MCC/Ie10BaTeIbLCKUX Pa0oT HA TeMy:
«Tpancdopmanuss MAPKETHHIOBBIX CTPATEerHii B YCJIOBUSIX IKOHOMUKH JaHHBIX: POJIb

HCKYCCTBEHHOI0 MHTEJLIEKTA B 00ecreYeHUH KOHKYPEHTHBIX PenMyIlecTB Ou3Heca)

A (Mb1), HkenoanucaBLmiics(-ecs), o3HakoMuBIuuiics(-ecs) ¢ [lonoxeHrneM 0 MexayHapOIHOM
KOHKYpCE Hay4HO-HCCIEA0BaTEIbCKUX paboT Ha Temy: «TpaHchopMaliis MapKeTUHTOBBIX CTpaTeruil B
YCIOBHAX JKOHOMHMKH JaHHBIX: POJb HMCKYCCTBEHHOTO HHTEIUIEKTa B 00ECHEUYeHUH KOHKYPEHTHBIX
npeuMyIiecTB Ou3Heca» mpoiry (IMIPOocUM) AOMYCTUTh MeHs (Hac) 1o ydactus B KoHkypce. O cebe
coo01raro(-eM) cienyromiee:

1  |Ha3Banue Hay4yHOI pabOTHI

Crtpana

3  (Cemenus 06 aBTope paboThI (hamMuIus, UMs,
OTUYECTBO)

4 [Ha3BaHue yueOHOTO 3aBEJICHHS, B KOTOPOM

YUTCS aBTOP

5 |O0pa3oBarenbHas MPOrpaMMa /CrieuaIbHOCTh,KypC

6  [KoHTakTHBIH TenedoH aBTOpa paboThI

Ecnu HayuHas paboma 8blNOJHEHA HeCKOIbKUMU
aemopamu, mo 0ONOIHUMENLHO NPUBOOAMCS
ceedenust u 0 Opyeux asmopax no nn.3-6

7  (CBemeHUs O HAYYHOM PYKOBOJIUTETE
(Damunmsi, UMsi, OTYECTBO)

8 | ydeHas cTemneHb U 3BaHue (MPU HAJTUYUN),
TOJDKHOCTD

9 [XapakTepuCTHKHU PadoThI

O6beM paboThI

10 [KonnuecTBO MPUIIOKEHUI

11 [KonnuecTBO pUCYHKOB

12 |[KonmuecTBO TaOIAIL

13 KonuuecTBO HCTOYHUKOB JIMTEPATYPbI

14 XapakTepHCTHKA HCCJIET0BAHUSA
lens nccmemoBanus
15 [Mertoapsl UCCIEI0OBaHUA

16 KontakTHas nndopmauus yuactuuka (OH1O)
17 [Tenedon
18 [E-mail:

19 |lata 3amonHEHHS 3a5BKU




[Tpunoxenue 2 (00s3aTeIBLHOE)
OT3bIB HAYYHOTO PYKOBOIUTEIISI

OT3bIB

Ha Hay4HY10 paboty (PHO cmyoenma(os)) na temy: «Hazeanue memvr» CTy1eHTA(0B)
oOpa3oBaTe/IbHOM Nporpammel (uiugp, nazeanue)

TekcrT... TEeKCT... TeKCT...

Hay4Hbl1ii pykoBOIUTEID DHUO nayunozo pykoeooumens



[Tpunoxxenue 3 (00s13aTEIIBHOE)
@®opma TUTYJIBHOTO JUCTa HAy4YHOU paboThI

MuHHCTEPCTBO HAYKH M BbIcIero oopazoBanusi Pecnyoimku Kazaxcran
Me:kayHaApOAHBIH TPAHCIOPTHO-TYMAHUTAPHBII YHUBEPCHTET
Kadenpa «busnec u ynpasjienue»

Oopa3oBarte/ibHasi nporpamMmma (uugp, nazeanue)

HAVYYHAA PAGOTA

« »
HA36AHUE

ABTOpBI:

(®UNO, Hazsanue OII)

(®UO, Hazsanue OII)

Hayunslit pykoBoauTENb

(®HO, Hazsanue OII)

Anmartsel 2026
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INTERNATIONAL UNIVERSITY OF TRANSPORT AND HUMANITIES
Department of Business and Management
INFORMATION LETTER
on the International Student Research Paper Competition (SRW)
for the Educational Program “Marketing”

Dear Students,

The Department of Business and Management of the International University of Transport and
Humanities , in cooperation with the International University of Kyrgyzstan, invites students from
domestic and international universities to participate in the International Student Research Paper
Competition (SRPC).

Competition Topic “Transformation of Marketing Strategies in the Data Economy: The
Role of Artificial Intelligence in Achieving Competitive Business Advantages.”

Purpose of the Competition: The competition aims to stimulate students’ research activity,
develop creative and analytical thinking in the field of marketing communications, and support
innovative projects focused on creating and promoting brand value in a highly competitive digital
environment.

The competition is open to representatives of the international academic community:
Undergraduate students (2nd—4th year) enrolled in the Marketing educational program.

Research papers may be prepared:

- individually;

- or in teams of up to two participants, including international collaborative teams, under the
supervision of an academic advisor.

The competition is organized as an international online academic forum, allowing researchers
to participate from anywhere in the world without the need for physical attendance.

Working languages: Kazakh, Kyrgyz, Russian, English

Competition Stages:

Stage I — Preparation and development of the research paper.

Stage II — Submission of competition documentation to the international organizing committee
and evaluation by the expert commission.

Submission deadline: April 20, 2026 (inclusive)

Main Competition Areas:

- Digital Marketing and SMM: strategies for promotion in social media and influencer
marketing.

- Marketing Analytics and Big Data: use of Python and SQL for audience segmentation and
demand forecasting.

- Branding and Neuromarketing: development of visual identity and analysis of consumers’
subconscious responses.

- E-commerce Marketing: optimization of sales funnels and customer journey management on
digital marketplaces.

- Green Marketing and Corporate Social Responsibility (ESG): the influence of sustainable
development values on brand loyalty.

- Event Marketing and PR in the Digital Environment: reputation management and creation of
viral content.

To participate in the competition, applicants must submit the following documents:

- Application form (Appendix 1)

- Academic supervisor’s review with signature (Appendix 2)



- Research paper in electronic format

- Font: Times New Roman

- Size: 12 pt

- Line spacing: single

- Maximum length: 30 pages

- Project presentation (Microsoft PowerPoint)

All submitted papers will undergo plagiarism screening. The minimum originality level must
be at least 70%.

Winners will be determined among undergraduate students.

The best research papers will be awarded:

- First Prize Diploma

- Second Prize Diploma

- Third Prize Diploma

Outstanding papers may also be recommended for publication.

Organizing Committee: A.Zh. Orazymbetova; L.S. Kabylbaeva; Z.T. Ablanova-Muslimova,
A.T. Myltykbayeva.

Contact Information: International University of Transport and Humanities , Department of
Business and Management, 32a Zhetysu-1 Microdistrict, Building 2, Office 510, Almaty 050063,
Republic of Kazakhstan

Submission email: marketing-bakalavr@mtgu.edu.kz

Email subject line: SRW Competition 2026 — [Educational Program Code]

Responsible Coordinator for the Marketing Program (Bachelor’s level): Gulfairuza
Izbullaeva

Phone / WhatsApp: +7 747 726 20 08

The Organizing Committee wishes you success and outstanding academic achievements!
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REGULATIONS
of the International Student Research Paper Competition on the topic:
“Transformation of Marketing Strategies in the Data Economy: The Role of Artificial
Intelligence in Ensuring Competitive Advantages for Businesses.”

1. GENERAL PROVISIONS

1.1 These Regulations define the general procedure for organizing and conducting the
International Student Research Paper Competition on the topic:

“Transformation of Marketing Strategies in the Data Economy: The Role of Artificial Intelligence in
Ensuring Competitive Advantages for Businesses.”

1.2 The procedure for conducting the competition is established and regulated by
the Organizing Committee of the Department of Business and Management of the International
University of Transport and Humanities ; International University of Kyrgyzstan.

1.3 Overall methodological, organizational, and informational support of the competition is
provided by the Working Group of the Organizing Committee.

2. SUBJECT, PURPOSE, AND OBJECTIVES

2.1 The subject of the competition is student research papers.

Working languages: Kazakh, Kyrgyz, Russian, English.

2.2 The purpose of the competition is to stimulate students’ research activity, develop creative
and analytical thinking in the field of marketing communications, and support innovative projects
aimed at creating and promoting brand value in a highly competitive digital environment.

2.3 The objectives of the competition include:

- mastering digital marketing tools such as SEO, targeted advertising, and content analysis to
address applied business challenges;

- developing skills in working with analytical platforms (Google Analytics, Yandex Metrica,
Power BI) for evaluating the effectiveness of advertising campaigns;

- testing innovative concepts for product positioning in domestic and international markets;

- studying the ethical aspects of marketing and consumer data protection in the context of
global digitalization;

- developing presentation and storytelling skills for effectively defending marketing strategies
before investors and clients.

3. PARTICIPANTS

3.1 Undergraduate students of higher education institutions enrolled in the Marketing
educational program (2nd—4th year) are eligible to participate in the competition.

3.2 Students prepare their research papers individually or in teams of up to two
participants under the supervision of an academic advisor (senior lecturer, associate professor, or
professor of the relevant department).

3.3 The nomination of participants is determined independently by each university.

4. ORGANIZATION AND PROCEDURE OF THE COMPETITION

4.1 The research competition is held annually (once a year).

4.2 The competition is conducted remotely in two stages:

- Stage I — development and preparation of the research paper;

- Stage II — submission of competition documentation to the organizing committee and
evaluation by the competition commission
(deadline: April 20, 2026).

4.3 To ensure maximum objectivity in selecting the winners, the organizing committee forms
a jury consisting of leading academic staff members of the relevant department.



The jury develops evaluation criteria based on a score-rating system.

4.4 Participants may be denied admission to the competition if:

- documents are submitted after the deadline;

- submitted materials do not comply with the content and formatting requirements;

- plagiarism or violations of academic integrity are detected during the plagiarism check (the
originality level must be at least 70%);

- the participant fails to provide a certificate confirming their student status in the 2nd—4th
year of the respective university.

5. RESULTS AND AWARDS

5.1 Based on the results of the competition, the following awards will be granted:

- First Place — one team;

- Second Place — three teams;

- Third Place — four teams.

5.2 All participants will receive certificates of participation, and the best research papers may
be recommended for publication and participation in subsequent academic events.

5.3 Winners and prize holders will receive diplomas and certificates signed by the Rector of the
International University of Transport and Humanities .

6. PROCEDURE FOR SUBMISSION OF COMPETITION DOCUMENTATION

6.1 The following documents must be submitted to the organizing committee:

- application for participation in the competition (Appendix 1);

- copy of identity document / passport;

- certificate confirming student status from the university of each participant;

- academic supervisor’s review (signed by the supervisor) (Appendix 2);

- research paper prepared in accordance with the requirements in electronic format;

- project presentation prepared using Microsoft PowerPoint.

6.2 The topic of the research project must correspond to the competition themes.

6.3 Formatting requirements for the research paper:

- Font: Times New Roman

- Line spacing: single

- Font size: 12 pt

- Margins:

top —2 cm

bottom — 2 cm

left—3 cm

right — 1 cm

- Paragraph indentation — 1.25 cm

- Paper format — A4

Formatting of text, tables, and figures must comply with GOST 2.105-95 “General
Requirements for Text Documents.”

The total length of the paper must not exceed 30 pages (excluding appendices).

The submitted file must be named as follows: Surname Name SRW

6.4 The research paper must include the following sections:

- title page (university name, project title, authors, academic supervisor, city, year) (Appendix
3);

- table of contents;

- abstract in three languages (relevance of the topic; research object and subject; objectives;
methodology; main results and scientific novelty);

- introduction;

- main sections;

- conclusion;



- references;

- appendices.

6.5 Competition documentation must be submitted to the following address: Department of
Business and Management, International University of Transport and Humanities , 32a Zhetysu-1
Microdistrict, Building 2, Office 510, Almaty 050063, Republic of Kazakhstan

Email: marketing-bakalavr@mtgu.edu.kz

Email subject line: SRW Competition 2026 — Program Code

Contact person: G. M. Izbullaeva

WhatsApp: +7 747 726 20 08



Appendix 1 (Mandatory)

Application Form for Participation in the Competition

APPLICATION

for participation in the International Student Research Competition on the topic:
“Transformation of Marketing Strategies in the Data Economy: The Role of Artificial
Intelligence in Achieving Competitive Business Advantages”

I (We), the undersigned, hereby confirm that I (we) have reviewed and agree to comply with
the Regulations of the International Student Research Competition entitled “Transformation of
Marketing Strategies in the Data Economy: The Role of Artificial Intelligence in Achieving
Competitive Business Advantages” and respectfully request to be admitted to participate in the
Competition. The following information is provided:

Title of the research paper

1

2 Country

3 Author’s full name (Surname, Name, Patronymic, if applicable)

t Name of the higher education institution

> Educational program / specialization, year of study

6 |Author’s contact phone number
If the research work is prepared by multiple authors, information
specified in items 3—6 must be provided for each author

/ Scientific Supervisor’s full name

8 Academic degree and academic title (if applicable), position

0 Paper characteristics — total number of pages

10 [Number of appendices

11 Number of figures

12 Number of tables

13 Number of references

14 [Research characteristics — purpose of the study

15 [Research methods

16 [Participant’s contact information (Full Name)

17 |Phone number

18 |[E-mail

19 |Date of application submission

Appendix 2 (Mandatory)




Supervisor’s Review

REVIEW
of the research paper by (Full Name(s) of Student(s))
on the topic: “Title of the Research Paper” prepared by student(s) of group (Group Number),
educational program (Code, Title of the Program)

Text... Text... Text...

Scientific Supervisor: Full Name of Scientific Supervisor



Appendix 3 (Mandatory)
Title Page Template of the Research Paper
Ministry of science and higher education of the republic of Kazakhstan
International University of Transport And Humanities

Department of Business and Management
Educational Program (Code, Title)

RESEARCH WORK

« »
Title of the Research Paper

Authors:

(Full Name, Educational Program)

(Full Name, Educational Program)

Scientific Supervisor:

(Full Name, Educational Program)

Almaty 2026
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